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ONLINE  MARKETING - A UNIQUELY MEASURABLE 
WAY OF ENSURING RETURN ON INVESTMENT
Below are some of the most common questions marketers have about 
online advertising. We encourage you to compare websites you’re 
interested in using to ensure they’re doing everything possible to 
help you succeed. 

How many unique visitors do you have on your site monthly?             10,063
How many unique user visits does your site get each month?             13,743
How many pageviews does your site get monthly?                              36,269

How can you PROVE your online traffi c?   
All our reports about our site traffi c are generated by Google Analytics, 
the gold standard for web reporting.  We will provide average pageviews, 
visits and unique visitors for the page(s) you are advertising on. 

How will I measure the performance of my ad on your site? 
You will receive a report from us from the independent ad tracking service 
Open Ad Stream. You’ll see how many impressions your ad received, as 
well as how many click-throughs.  This information will help you evaluate 
online media, reviewing the effectiveness of your creative and copy. 

How “engaged” is your online audience? 
Our online users are active and engaged on the site. They visit an average 
of 1.4 times per month and they view 2.6 pages each time they visit the site. 
They spend an average of 2:24 minutes per visit (an increase of 10% over 
year-end 2010).

How do you keep users coming to your site, and therefore, seeing 
my ad? 
•  We produce a weekly e-newsletter that drives thousands of impressions 

to the site each week. 
•  Our writers, reporters, and bloggers post material daily.
•  We do regular traffi c-driving promotions to our email list. 
•  We cross-promote our site in our print magazine every issue, encouraging 

online viewership for web-exclusive material. 
•  We produce web-exclusive content that cannot be found anywhere but 

on our website. 

Can I submit material to be published on your site? 
Absolutely, we welcome contributions. Our goal is to provide a site with 
a variety of perspectives, voices, and levels of knowledge. Contact our 
editor to talk about specifi cs. 

Do you have video on your site? 
Yes, and we welcome your submissions.  

ONLINE MARKETING -
FREQUENT QUESTIONS
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LIMOFORSALE.COM
ONLINE VEHICLE SALES 

LCT offers the biggest and best online auto trader the 
industry has ever known.  LimoForSale.com strives to 
legitimize the business of buying and selling pre-owned 
sedans, vans, buses and stretched limousines.  Modeling 
itself after the best features that autotrader.com and 
ebaymotors.com has to offer, LimoForSale.com’s state of 
the art technology is unbeatable.   

STANDARD VEHICLE LISTING RATES:

60-day postings include:
• 6 photos, 30-word description  
• Link to Carfax Vehicle History Reports  
• Advertising activity report  access 

 # Vehicles Credits per vehicle for 2 months

1-2    9 credits ($90)
3-6 7 credits ($70)

7-10 5 credits ($50)
11-15 3 credits ($30)

LIMOSFORSALE.COM 
WEEKLY REPORTER 
E-NEWSLETTER
To promote our online auto trader LimoForSale.com 
and help you sell or buy used vehicles, we deploy 
a customized weekly e-promotion that will draw 
continuous attention
to our trader and your ads.

LimoForSale.com Weekly Reporter is e-blasted to 
more than 6,000 operators every Monday with 
special product features, Editor’s Picks, the Sale of 
the Week and more.

Size: 728X90
40kb max fi le size
Rate: $1,200/month

A. TOP LEADERBOARD

Size: 728X90
40kb max fi le size
Rate: $200/month

F. LOWER LEADERBOARD

Size: 300X250
40kb max fi le size
Rates: 
#1 Right Square: $400/month
#2 Right Square: $350/month
#3 Right Square: $300/month
#4 Right Square: $250/month

B,C,D,E. RIGHT SQUARE

STAND OUT WITH A FEATURED LISTING

FEATURED VEHICLES: 
Listed on the homepage of LimorForSale.com: $50/week

HOMEPAGE BANNERS (3-month minimum on all):
     • Top Leaderboard [728x90] $1000/month
     • Right square #1 [215x245] )  $800/month
     • Right square #2 [215x245] )  $650/month
     • Right square #3 [215x245] )  $500/month
     • Right square #4 [215x245] )  $350/month
     • Lower Leaderboard [728x90] $200/month
 
LIMOFORSALE weekly e-newsletter banners (4X/month) 
    (Rates require 3-month minimums)  
     • Top Leaderboard [728x90] $1000/month 
     • Right square #1 [215x245]  $500/month
     • Right square #2 [215x245]  $400/month
     • Right square #3 [215x245]  $350/month
     • Right square #4 [215x245]  $250/month
     • Bottom Leaderboard [728x90] $200/month
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EDITORIAL CALENDAR 
2012 

2012 ISSUES OF LCT MAGAZINE

AD ISSUE

JANUARY 2012
Business & Travel
PRE-SHOW ISSUE

FEBRUARY 2012
Affl uent Intl LCT Show

MARCH/APRIL 2012
Special Events

MAY 2012
Fact Book/Industry Guide

JUNE / JULY 2012
Meeting Planners/Post-Show

AUGUST 2012
Black Book/Fleets & Vehicles

SEPTEMBER 2012
Charter Tour Bus

OCTOBER 2012
Concierge

NOVEMBER 2012
Technology

DECEMBER 2012
International

AD SPACE CLOSE DATE

11/15/11

12/21/11

1/31/12

4/6/12

5/17/12

6/19/12

7/18/12

8/17/12

9/18/12

10/18/12

MATERIALS DUE

11/22/11

12/27/11

2/3/12

4/9/12

5/21/12

6/22/12

7/21/12

8/20/12

9/21/12

10/22/12

ISSUE MAIL-OUT DATE

12/21/11

02/6/11

3/5/12

5/9/12

6/20/12

7/23/12

8/7/12

9/7/12

10/8/12

11/20/12
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 PRINT ADVERTISING RATES & SPECS

ADVERTISING RATES

 SPECIAL POSITIONS:  
Covers are non-cancelable. Rates per insertion 
based on a 12x contract (includes color):
• Back Cover $5,000
• Inside Front Cover $4,500
• Inside Back Cover $4,000
• Opposite Table of Contents $4,000

INSERTS  
 All inserts are non-cancelable, furnished by 
advertiser complete/ready for binding. 
Advertiser should check with production 
manager before ordering printing.
• 2 page insert $3,915
• 4 page insert $6,695
• 6 page insert $9,865
• 8 page insert $11,845

GUARANTEED POSITIONS: 
Guaranteed positions specifi ed by advertiser 
or agency are 10% above rate card and non-
cancelable for at least a 12x contract.  These 
positions are as follows:
• Table of Contents
• Editor’s Page
• Masthead
• Letters
• Publisher’s Page
• Lead Page of Cover Editorial

NSERTS

Print Ad Confi gurations

1/3 SQUARE 
Live Area 49

⁄16” x 47
⁄8”

7

1/3 VERTICAL 
Live Area 23

⁄16” x 10”

8

1/4 VERTICAL 
Live Area 33

⁄8” x 47
⁄8”

9

1/2 ISLAND 
Live Area 49

⁄16” x 71
⁄2”

6

2 PAGE SPREAD 
Live Area 15” x 10”

 Bleed 161
⁄2” x 11”

Trim 153
⁄4” x 10 3

⁄4”

1

2/3 PAGE 
Live Area 49

⁄16” x 10”

3

1/2 HORIZONTAL 
Live Area 7” x 47

⁄8”

4

1/2 VERTICAL 
Live Area 33

⁄8” x 10”

5

FULL PAGE 
Live Area 7” x 10”

 Bleed 81
⁄8” x 11”

Trim 77
⁄8” x 10 3

⁄4”

2

 INVOICES, CREDIT & CONDITIONS 
• Our invoices are NET 30 days on approved 
credit for all services. 
• New advertisers and agencies must prepay 
their fi rst insertion and 
 submit credit application. 

INVOICES CREDIT & CONDITIONS

4 COLOR DISPLAY AD RATES
  10x 6x  4x  1x

2 Page Spread
Full Page
2/3 Vertical
1/2 V/H
1/3 V/H
1/4 Vertical

$4,250
$3,710
$3,195
$2,885
$2,475
$2,270

$5,770
$4,020
$3,400
$3,195
$2,680
$2,370

$6,285
$4,225
$3,505
$3,400
$2,885
$2,575

$6,490
$4,430
$4,020
$3,710
$3,195
$2,785
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PRINT AD SPECS 

GENERAL INSTRUCTIONS
Publisher reserves the right to reject any advertising that, in the 
sole discretion of the publisher, does not conform to publica-
tion standards.  Publisher reserves the right to place the word 
“advertisement” on copy that, in its opinion, closely resembles 
editorial matter.

Advertisers will be short-rated if, within a 12-month period from 
the date of fi rst insertion, they do not use the amount of space 
upon which their billings have been based.
Publisher is not bound by conditions appearing on contracts, 
insertion orders or instructions from any agency or advertiser 
that confl ict with the terms listed herein.  Only written instruc-
tions including those on contracts and insertion orders, agreed 
to in writing by the publisher, are binding.

INVOICES, CREDIT & CONDITIONS
Our invoices are NET 30 Days on approved credit for all ser-
vices, payable in US dollars.  Marketplace/Classifi ed adver-
tising: payment is required in advance – VISA, MasterCard, 
and Amex accepted.  New advertisers and agencies may 
be required to prepay their fi rst insertion and submit a credit 
application.  Extension of credit is subject to approval of our 
Credit Department.  Payments received will be credited to the 
oldest outstanding balance.  

POSITIONING REQUESTS
Positioning of advertisements is at the discretion of the Pub-
lisher.  Position requests other than those specifi ed in the rate 
card with an additional charge are valid only with the written 
acceptance of the publisher.   

SEQUENTIAL LIABILITY
Publisher holds advertiser and/or its advertising agency jointly 
and severally liable for payment due to publisher.  This applies 
even when a sequential liability clause is included in a submit-
ted contract or insertion order.

PUBLISHER’S LIABILITY
Advertisers and their agencies assume liability for advertise-
ment and agree to indemnify the Publisher from any loss or 
claim based upon the subject matter (including text, images, 
and illustrations), representations, trademark or copyright of 
submitted advertisements.

Publisher’s liability for any error will not exceed the cost of the 
space occupied by the error.  Publisher cannot be held liable 
for circumstances beyond its control affecting production 
or delivery.

DIGITAL AD PRODUCTION REQUIREMENTS
Complete digital ad specifi cations can be downloaded at: 
www.lctmag.com. Click on the “Advertise” icon then “Ad 
Specifi cations.”  All ad materials and production questions 
can be addressed to:
LCT Magazine 
Heidi Dimaya, Production Manager
3520 Challenger St., Torrance, CA 90503
PH: (310) 533-2559 • Fax: (310) 533-2501
Email: heidi.dimaya@bobit.com

DIGITAL SUBMISSIONS FOR ADVERTISERS (PRINT EDITION): 
Ad Portal (Send My Ad): PDF ONLY.
  Ad Portal cannot accept compressed fi les.

Photoshop fi les saved as PDF’s are acceptable, but must 
be set to bleed size. When uploading, select the size for 
Photoshop PDFs.

New advertisers, click link https://bbm.sendmyad.com and 
create an account.  Existing advertisers, log-in and follow 
upload instructions.

If you are unable to use our ad portal system (Send My Ad), 
please contact Production Manager for further instructions.

DIGITAL SUBMISSIONS FOR ADVERTISERS (DIGITAL EDITION): 
Digital editions cannot accept rasterized PDFs. PDFs must be 
1st generation. All web/URLs must contain active links. 

INSERTS AND OTHER SPECIAL MARKETING INNOVATIONS
Inserts, tip-in, ride-along, posters, CD inserts, gatefolds, busi-
ness reply cards and other custom publishing are available 
and by custom quote. Please consult with your Regional Sales 
Manager for a specifi c quotation on any of these services. If 
you have a unique marketing concept, please let us know—
we would be happy to accommodate your special needs. 
Before ordering custom printing, advertisers should contact 
our Production Manager to determine quantity, size specs, 
mechanical requirements, and shipping instructions.

MARKETPLACE / CLASSIFIED ADVERTISING
Please call or email: classifi eds@bobit.com or consult with your 
LCT Regional Sales Manager for more information. Typesetting 
is complimentary.

NEW PRODUCT RELEASE SUBMISSIONS FOR EDITORIAL
 Advertisers may send new product releases for 
complimentary editorial publication to: lct@bobit.com, 
martin@lctmag.com or via regular mail. Only 5” X 7” @ 300 dpi 
color photos or images are acceptable for proper production 
quality. We do not guarantee product release placement or 
editorial PR text will appear in an issue. Editor has sole right to 
choose materials for inclusion.

CONTACT

www.lctmag.com

Sara Eastwood-McLean
LCT Publisher/Show Chair
NLA Corporate Liaison
Email: sara@lctmag.com

Phone:   (253) 983-0515 
Cell:        (253) 330-0112
Fax:         (253) 983-0516
Editorial: (310) 533-2489
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LEADERSHIP SUMMIT
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A DEDICATED TEAM


